Matching Gifts

The following companies provide a matching gift
program for their employees. Other companies
may match as well, please check with your human
resource department. Contributors should request
their company’s matching gift form in order to

complete the match.

Amerada Hess Corp
Aramark Corp.
AT&T

AXA Financial

BP

Cargill Inc.
Chesapeake Corp.
Cingular Wireless
Citigroup
Constellation Energy
Delta Air Lines
Eastern Mountain Sports
Ecolab Inc.

Eddie Bauer
Emerson Electric Co.
Enesco Group

Ford Foundation
Gannett Co. Inc.

Merrill Lynch & Co.
National Grid
Nationwide Insurance

New York Life Insurance
Co.

NYSEG

Office Depot
PepsiCo Foundation
PG & E Corp.
Pitney Bowes Inc.
RadioShack Corp.
Raytheon Co.

Charles Schwab and Co.

Inc.

Security Mutal Life
Insurance Co.
Sherwin-Williams Co.
Sonoco Products Co.

State Farm Insurance

Gap Inc.
G | Motors C SYSCO Corp.
eneral Motors Corp.
P Time Warner
HSBC

Tomkins Corp.
Ingersoll-Rand Co. | goundation

International Paper | 1. Rowe Price Group Inc.

J.P.Morgan Chase | nited Parcel Service

John Handcock Funds Valero Energy Corp

Lockheed Martin Corp. | vserizon Foundation

Loews Corp. | \wachovia Corp.
McDonald’s Corp. | \ells Fargo & Co
MEADWestvaco Corp.

A member of the United Ways of Broome,
Cortland, Susquehanna and Tioga Counties,

TRUSTWORTHY LOYAL HELPFUL FRIENDLY COURTEOUS KIND

words to live by"

OBEDIENT CHEERFUL THRIFTY BRAVE CLEAN REVERENT

BADEN B@WELL COUNCIL
BOY SCOUTS OF AMERICA

On my honor, 1wil do my best...

To do my duty to God and
my country and to

obey the Scout Law;

To help other people at all times;
To keep myself physically strong,
mentally awake and

morally straight.

How Your Gift Supports

For the past 100 years it has been the mission of the Boy Scouts of America to prepare young
people to make ethical and moral choices over their lifetimes by instilling in them the values of
the Scout Oath and Law. In order for the Baden-Powell Council to continue its mission for its
youth we need to raise $175 per youth member in 2011. A breakdown of operation expenses
and income is as follows:

Expenses Income

24% - Friends of Scouting

/ and Grants

84.2% - Program Expenses

9.0% - Management /

11% - United Way

12% - Popcorn /

11% - Other

42% - Camping/Activities
6.8% - Fund raising



Scouting is a good
investment in today’s youth.

The Boy Scouts of America emphasize lifelong
values of community service, fitness, leadership,
character, and personal achievement. Research
shows, that Scouting has a positive impact and
boys with at least five years of Scouting are more
likely to:

Assume leadership roles.

Have higher self-confidence.

Resist negative peer pressure.
Consider the needs of others first.
Graduate from college.

Earn higher income.

Highly value family relationships.
Enjoy strong and lasting friendships.

What is Friends of Scouting?

When a boy joins Scouting he pays a $15 national
fee which goes directly to support the services we
receive from our National Council. In order to keep
Scouting affordable for all youth; in lieu of a local fee
we run an annual Friends of Scouting Campaign
to raise support. This campaign is an opportunity
for families, friends, alumni, businesses, and
community organizations to support Scouting.

We Need Your Support

Your gift to support the Scouting program
brings the opportunity of Scouting to more
boys, young men, and women. Scouting
is truely a family activity and a community
asset. We need the Boy Scouts of America

now more than ever. Your $175 donation will
sponsor one youth, and $350 will sponsor
two. Thank you for helping build tomorrow’s
leaders... today!

Local Scouting Highlights

77 Boy Scouts achieved the rank of eagle
scout and collectively provided over 65,000
volunteer hours of community service to local
organizations.

® Summer camp attendance totaled over 1,300
participants.

® OQOver 200,000 days and nights of camping at
Camp Tuscarora and Camp Barton; which
includes summer camp, district events, unit
camping and cub scout camping weekends.

® The council provided over $25,000 in financial
assistance to low income families in the form of
camperships, uniforms, and books.

® Over 68% of our units were recognized with
the National Centennial Quality Unit Award for
outstanding unit programs.

® Operated six day camp sessions for 302 youth,
at camps located throughout our council.

® Achieved Centennial Quality Council recognition
for the fourth year in a row.

Not since our merger thirteen years ago has our
council had a stronger vision for the youth of our
area. From our youngest first grade cub scout to our
college bound Venturers we are 100% committed
to continue to provide an affordable value based
program that molds and shapes the future leaders
of our country.

Thanks to the generosity of numerous donors we
can continue to provide a scouting program that is
affordable for our youth, provides resources and
training for our leaders and each year reaches out
to another generation of our youth. It is with pride
that we carry the name Baden-Powell and with your
continued support we will continue the legacy of our
founder.

Ed Morreall
President

Jeff McKinney
Commissioner

Roger Hoyt
Executive Director
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